GRAPE DISCOVERY CENTER EXHIBIT DESIGN

1.0INTRODUCTION ABRCKGROUND

The Concord Grape Belt Heritage Association, Inc. is undertaking the construction of a

Grape Discovery Center near Westfield, New York. Located along the shoreline of Lake

Erie in Western New York and NorthwestegivBiiar) the Concord GBEsdeis the

largest and oldesir€ord grape growing region in the WoeldConcord Grape Belt

Heritage Association is apmofit organization of growers, producers, and other regional

organizations establishe2D0%o encourage and support the grape and wine industries

within the region and to enhance the regiono:

The Concord Grape Belt Heritage Association is undertaking the establishment of a

Concord Grape Belt Heritage Area within the regiorogradenaiic guidelines
established through New MYaenterpieBetohthee 6s Her it a:
heritage area will be a Grape Discovery Center that will serve as a visitor center and
educational resource, welcoming visitors to the regimedtgdthem to the

communities, vineyards, wineries, museums, landscapes, and other visitor attractions

within the heritage area.

Construction of the Grape Discovery Center was begun in early 2010 at a site located just
southwest of Westfield, New Yok lredht of the heritage arBae purpose of the

project outlined in this report is the conceptual design of exhibits to be presented within
the Discovery Center. Early in the conceptual design process, it became apparent that, in
addition to exhibitsterior furnishings were required for the opening of the Discovery
Center, such as reception counters and display shelving. It wasmthgratedthe

design of the needed furnishings with that of the exhibits to both simplify the process and
createn a more comprehenaive holistibesigrapproach

Work on the conceptual design of the exhibits and furnishings was begun in December
2009 and completed in the late spring ofC2@mbdirrent with the conceptual design
process, the Heritage Associatas undertaking preparation of a management plan for

the Concord Grape Belt Heritage Area under legislative and program requirements of the
state Heritage Areas ProgrEme. management plan process for the heritage area was

led by the consulting firpeter j. smith & company, inc. of Buffalo, New York.

The Grape Discovery Center is envisioned as the primary visitors center for the heritage
area in the program developed for the managerasmeillaas a future educational

resource Visitors tihe Concord Grape Belt Heritage Area will be encatioggad to

the Grape Discovery Center first. There, they will be introduced to the context and
interpretive themes of the heritage area, and they will be eneyiagedhe

her it agiedtrails, byavdys, communities, and attractions.

The purpose of the Discovery Center exhibits is to provide visitors wiglvdnftormation
the Concord Grape Belt Heritagénfadaely and engaging way. The development of
this conceptual desigritie exhibits was therefore undertaken in close coordination with
the preparation of the management plan for the heritage area.
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A woman harvesting the crop, c. 1925 ‘
(Image from Chazalégé | c hds Gr ape JtaCooperativerpagerO3Cor por ati on
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2.0SITE ANIBUILDINGCONDITIONS

In preparation for designing exhibits and furnishings for the Grape Discovery Center,

existing conditions relevant to the project were reviewed and are outlined below.
Throughout the projetose coordination was maintaitigeter j. smith & company,

inc. with respect to development of the management plan for the hekitage area.

additonhte regi onds | andscape was explored and c«
museums were tasdli in order to obtain a sense of the character of the attractions that

the heritage area would be presenting.

The proposed site for the Discovery Center was visited, surveyed, and photographed.
Construction drawings for the project were reviewed, dandith| di ngés architect
consulted. The conceptual design for the exhibits and furnishings was undertaken in

concert with their design inteey.elements of the heritage area management plan and

building and site conditions that influenced ¢ptuabidesign for the exhibits are

outlined below.

2.1The Concord Grape Belt Heritage Area

The management plan for the Concord Grape Belt Heritage Area was prepared in early

2010 by the Buffalmsed planning firm of peter j. smith & company higclosslli

with the Concord Grape Belt Heritage Association and its local, regiewaleand state

partners. The purpose of the plan is to outline a coordinated strategy that preserves,
interprets, and cel ebrat esretandenaturad gi onos uni
resources. The plan supplet grape industry and regional economic development by

creating compatible recreational and tourism attractions and amenities and encouraging
sustainable community development.

Initiating the planning procéss planning team invemtoriet h e ekigingi on 6 s
resourcesconsulted with a variety of local organizations and interest groups; and

assessed the regional context ¢h wWie Grape Beltdasated. Over 200 individual

intrinsic resources were fdente d t ha't contribute to the regi
These include a wide range of historic, cultural, natural, recreational, tourism, and other
community resources. In addition, 67 distinctive scenic resources were identified that

present and ex | i f y t h eniqi&ragricuttutalischpe.o $he existing

landscapés comprised sfxlandscapeharacter arebssed upon the physiographic

organization of the landscape and the distinct physical and scenic qualities of which each

is compriske

With an understanding of the existing conditions and characteristics of the region, the
management plan presents a vision for the heritage area and outlines goals for its
realization. The management plan envisions establishing the heritage area as a
destinatiofor residents and visitors featuring the unique identity, experience, and culture

of the region. The region and its resources will be interconnected to create a distinct
sense of place, based upon, featuring, and supporting the graprewhatisttyef

region is known.
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Goals of the heritage area include:
1 Promoting and protecting the grape industry and agriculture;
91 Preserving cultural, heritage, and natural resources of the region;
1 Developing recreational and tourism resources anduirgthatrsapport
regional economic and community develapahent
9 Educating the publicboth residents and visitorabout the value and
significance of the regionds resources an

Key to realizing these goals is development of the esgityhahnd branding to

embrace the wide range of resources, attractions, and activities that are available within
the Grape Belt. Also essential is the development and linkage of the infrastructure
necessary to reinforce and support the regional bsaablisging the highality

visitor experience for which the Grape Belt should be known.

Three potential visitor audiences have been identified to which thex@eapaddelt

andbrand will be particularly attractive and which can ptasifothe regional

tourism initiative. These audiences include heritage enthusiasts, cultural enthusiasts, and
wine/culinary enthusiasts. While the three audiences have differences, they each tend to
be relatively affluent, discerning, and in searcighofj@ality and holistic visitor
experience. The Concord Grape Belt Heritage Area must develop itself as a destination
that appeals to the interests and expectations of these audiences.

The implementation program for the heritage area therefore éevehamizgshe
resources and attractions that best fulfill the desired visitor experience of the target
audiences and the identity of the Concord Grape Belt brand. Winisrigsarsgritou
and artisans, historical attractions, recreational antiviiadscape character have
roles in an interconnected visitor experience for the region. Interpretively, the Concord
grape identity serves as the regionbés princi
include:

1 Exploring the relationship betwe@hykiographic characteristics of the region
and growing grapes;
The art, science, and technology of grape growing and processing; and
The history of grapes as it relates to the cultural evolution of the grape belt
communities.

)l
)l

The implementation progsacomprised fafurelementandoutlinediow they might
be linked physically and thematically into &sipgkgelt experience. The four
elementghrough which the heritage area is orgamizddstinations, recreation,
education, and circulation.

Heritage aredestinationsiclude communities, waterfront centers, wineries,, museums
otherattractions, and festivals and events. Heritage area communities are viewed as

primary destinations and activity hubs for the regignh e r egilagesére t owns and
the places where visitor serwik®eprovided. The plan envisions a future set of

0sat el Jodngineeach eomrhugighich will be developsdighuality visitor

attractions Eachsatellite center will havanique thenfgrgpe heritage, viticulture,

grape innovation, environmental, and quimay ent i ng asigeetiyt s of t he r
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Therecreatiorlementf the plaimcluds hiking trails, waterfront padcess toreek

valleysand bat launches that suppeseationaboating and fishirbheeducational

element envisions interpretive exhibits throughout the heritage area, in communities,
parks, and other publicly accessible locations that provide a coogdiciagd self
outdoor interpretive experient&iotreducational and interpretive programming will be
provided at the Grape Discovery Center, Research Station, processlriggitaits,

sites.

Linking these elements together wilcibeulatiorsystem comprised of three key
components. A Cord Grape Belt Circle Route will pentiagy way of experiencing

the heritage ardimking its communitlasdscapesites, and attractions. The Circle

Route follows Routes 20 and 5 the length of the heritageeangsioeckWine Trail

will provide a routieaturinghe heritage ad@awineries and related sites. An
Escarpment Scenic Drive will offer an appeatiictandscape experience with
spectacular views over the vineydraketerie A wayfinding system will coordinate

the expéences. Gateways are proposed at the east and west entrances to the heritage
area along Interstate Sthalle©rientatioRullovers are proposed at entrance points to

the south along the escarpment.

Conceptual Plan for the Concord Grape BeltAtedatage  peter j. smith & company, inc.
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2.2Role of the Grape Discovery Center

Within the heritage area program envisioned by the management plan, the Grape
Discovery Center currently under construction has three primary roles. First, the
Discovery Centeaust serve as a regionals i t o iprevidingevisitort fagilities and
information. It will provide a place wherecasit@lsxjave access to rest rgpoms

and can speak to individuals who can assist tliesuesitd questiortaey may

have Information on visitor services that can be found within the heritage area must be
provided, including restaurants, lodging, shemeiaiip@and special services.

Second, the Grape Discovery Center must serve andraatam centgorovidig

an interpretive context for the regionbés ide
no place within the heritage area where the Grape Belt concept and experience is
presenteds a unifiegtision In the future, this will be a role fordheraposed

Gateways and Orientation Pullovers as well as for the Discowarg [Beater

communitiedAs an orientation center, the Discovery Center must present the concept of

the heritage area, how the various communities and attractianarfil witlainkinds

of experiences are available for visitors. This will include presentation of the interpretive

cont ext and themes of the heritage area as
attractions, and landscapes. The Discovery Centemmlifgt taeeConcord Grape

Belt brand, identity, and visitor experience.

These two roles for the Grape Discovery Center, visitor center and orientation center,

must be realized immediately, as this is the only place within the heritage area where they
cancurrently be achieved. Over the longer term, however, the Grape Discovery Center is
alsoenvisioned to becomeedncational attractiom-andof itself. The Discovery

Center will provide educational programming for residents and visitors toordinating wi

the proposed satellite centers in herimgeraneunitiesisitor sites to be established

at regional processing plants, and programming to be developed for the Lake Erie Cornell
Research and Extension Laboratory. The educational compomitaefaites vell

be created in coordination with and sugpdrteofit auqua Countyds Leisur
Destination Strategy, building upon the renown of the Chautauqua Institute and related
facilities. Progr ammi ng tiomal atttadtieh hd3i scovery C

not yet been undertaken, though discussions have explored a variety of creative ideas.
Ample undeveloped space remains in the existing building being adapted for use as the
Discovery Center to prdddthe educational program.

Grape Discovery Center R.W. Larson Architects
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23 Design andConstruction ofte Grape Discovery Center

The Grape Discovery Center will be mtabedsite afformer automobile dealership
located on Route 20 southw&¥estfieldThe sizend layoudf theexistindpuilding

andt h e IxationeéasWestfield surrounded by vineyards makepiaegiadeal

the Discovery Centefhe property was purchased with funding from the Upstate
Revitalization Capital stment Fund through the sponsorship of New York State
Senator Catharine Youfige 1.05 million dollars in funding provides enough money for
purchase of the property and initial constrAduional funding willrésedto

complete constructiociuiiing interiordf and exhibits.

Construction documeifats the project wapeepared by R.W. Larson Architects of
Jamestown for Phase 1 constru@®idswere received in late December 2009, the
contract was awarded, and construction work mvas deetyu201dhe base bid for

the project inclutgtework in the immediate vicinity of the belidiniitation of the
exterior fagade in keeping with the character of the proposedimenioruse,
rehabilitatioof approximately 6,000 sqeateof the 13,000 square foot building, and
roofing over the portion of the baildiegtipeing improved. Alternates for the,project
which will be undertakenfiasding permit&cludethe remainder of the site
developmemtorkand complete-reofing of the buildinigterior finishes are included in
theconstructiolocuments, but no casework, furnishings, exhibits, or othepinterior fit
are includedt is this interifurnishings watat is proposed to be addressed through
the current coeptual design project.

T U8 Routs 20
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Discovery Center Site Plan R.W. Larson Architects

Site Development and Exterior Rehabilitation

Complete site work to be undertaken during Phase 1, including alternates, is shown on

Drawing C202 of tdmnstruction documents, included at the end of this section. Asphalt

paving will be removed from the area immediately in front of the building and along the
east elevation and replaced with lawn. Existing paving will remain along the west

elevation ofdhouilding as well as along the road. Existing paving will receive a sealed
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coating and striping to define parking areas. A grass divider will separate parking from
the road. A new septic system will be installed in the open area south ofdhe parking ar
The southwest corner of the site will otherwise remain open and undeveloped.

A new concrete walkway will be installed fdrectiom of thmarking area to the
rehabilitated entrance doors on the west elevationnoégshewroomaA river ik

mulch bedil be installed around the entrance walk and aroomid dmel wesont

facades.A concrete terrace will be constructed along the east elevation toward the rear
of the building for outdoor promotion and &hemtsrth and easteations of the

former showroom will be rehabilitated with a manufactured stone base, lap siding, new
windows, projecting metal roof, and cement panelAiatapentrance on the west

elevation of the former showroom, a new porch structure wititbd atorgg with a

wooden pergol& wooden pergola will bésgonstructed over the outdoor terrace at

the east elevation.

Gift/Products Space

The interior portion of the building being rehabilitated is compriskdgef three
rectangular spacesAt the front is the form#ealershipshowroomwhich is
approximateB/100square feet in area the interiand measures approximdely

feet by44.25feet. Thisformershowroom whk rehabilitated dke Gifts/Products
Spacdor the Discovery @ent

Visitors will enter the Gift/Products Space from the parking lot area to the west through an
exterior porch and a vestibtdssentiallyhe¢ space will be a single opentarea

welcome visitors to the Discovery .Cdmtethe right upon entethrgy architects

intended thel® a visitor reception counter, design of which will be included under the
interior filp. In the course of the exhibit design project, however, the Heritage
Association decided to move the visitor reception countetaioahtheaoom and

that this area in the corner be defdizaehibitsin the southeast corner of the space

is an enclosed WorkrooméOfftee remainder of the space witidre

i
S

_‘. =

Discovery Center Floor Plan R.W. LarsoArchitects
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The character of the open space is defined loy botfitseadsuilt into the ceiling

and further reflected tbg flooring materials belowhe overall ceiling material is
acoustical tiles installed at a height of 10 feet 4 inchies #borAt the center of

the space is a lower guffitat a height of 9 feet 2 inches above thd lleariling

area within tiseffit measures approximately 14 feet 10 inches by 15 feet 10 inches and
is installedt thelO foot 4 inateilingheight This ceiling area, howeigegypsum

board not acoustical tdmd is intended receive artwork depictirgggrape logo of

the Associatiomhisproposedrtwork is not included in the current construction contract
for the building he laversoffit defining the owél includeoncealed dightinghat

will illuminate the artwork.

A lower gypsum bosoffitwill also be constructemiad the perimeter of the space at
the samdieight of 9 feet 2 inches above the Thisrperimetepffitdefines future
exhibit areas along the exterior \Ealisrior walls will have an interior gypsum board
finish and aluminum clad wind8tustters constructed of recycled barn planks will be
suspendeffom the ceilirag the heads of the nevdavirsalong exterior walls on the
north side of the space.

The locations of the oval and persoéteare reflected in the selection of flooring
materials belowvhere the ceiling is hagla acoustical tile will be instatted] plank
simulad vinyl flooring is specified to denote argasdaoal circulatioBeneath the
center oval and perimestefis, carpeting has been specitiedibitsand product
displaysvereintendefbr these areas

Lighting design further defines circulatisnexibit spacAs noted, the center oval

is lit with concealedligptingncorporated into the soffit deStym general circulation

space has larger recessed dowrilighaiedwithin the acoustic tile ceilifige
perimetesoffithas a seriesf smaller recessed downlights in a row along the edges of

the wallsbetween the suspended wood shulietbe west side of the room, wall
washers are proposed to illuminate the large interior wall area opposite the entrance.
This wall is intendedslome form of artwork, possibly the relief map of the heritage area
mentioned in promotional literature for the Discovelju@etmerboxes are located

above the acoustical tile ceiling and the soffit along the north wall of the room for future
poweto be droppeddisplaybelow Power outlets will be installed at various locations
along the perimeter walls.

TastingRoom

To the south of the Gift/Products Space is a large rectangular area that will become the
Tasting/Sampling Spathkis rectamgpr area measures approximately 38 feet square.

Rest rooms and closets will be constructed along the west side idleasireule

of the area will be the Tasting/Sampling Space, approximately 940 square feet in area.

The Tasting/Sampling 8patl have finished concrete flooring, gypsum board walls,
rubber baseboaashd acoustical tile ceilidgasting bar will be located in the northeast

corner of the spacéhe bar is not included in the current construction documents and
should be ihaed in the design for the intetpafid furnishingghe remainder of

the space will haseating, presumably at small talihesspace opens out to the east

to an outdoor terrace that will be used for tasting during gootl weadhpergol

shades the terrace. The view to the east and south is of the vineyard on the immediately
adjacent property.
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Display Space

To the south of the Tasting/Sampling Space is the proposed Display Space, a rectangular
room that measures 38 feet 9 incheshimndd8 feet 4 inches in degfibrethe

installation of new interior finisfidé® Display Space will have finished concrete
flooring, gypsum board walls, and rubber bas®lmaeiling finishes have been
specifiedThe unfinished space has matgbists spanning easst on approximate

5foot centersThe bottoms of the bar joists are 9 feet 11 inches above the concrete
floor. The metal roof decking above the bar joists is 11 feet 3 inches above the floor.

The layout of the Display Spdogpacted by door and window opetiloyg) the

north wall of the room is a double door providing access from the Tasting/Sampling
Space. Along the east wall is a pair of double doors with flanking windows providing
access from the Display Space othematdoor terracst the east end of the south

wall is an existing overhead garage door. At the south end of the west wall is a single
interior door providing accesdjacent spaces which will be developed in the future.

Lighting plans show eteyeneral downlights to be installed at the open ceiling. Junction
boxes for future track lighting to light exhibits are alsbhehtrack lighting is not
included in the current construction cofuwaithes are located to the right of the
doorwayn the north waHower outlets will be installed at various locations along the
perimeter walls.
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3.0 CONCEPTUAEXHIBITDESIGN

A conceptual design for exhibits at the Grape Discovery Center is presented below. The
design includes both intaridrexterior exhibitsalsoinclude$uiltin furnishingas

necessary for the operation of the kanldimgended by the architects, but not included

in the architectural construction docdarethis projectA full range of exhibits are

propose for both the site and the portions of the building currently under construction. It
is anticipated that these exhibits will be sufficient to Vidiithr tcenterand

orientation centgprogrammatic uses envisioned for the Discovery Centalyin the e
implementation phases of the Grape Belt Heritage Area Management Plan.

Even the exhibits outlined here, however, can be phased in their implementation while still
providing the needed programmaticrubke site as a wholEhe cost estimates for

individual exhibit units presented in the implementation portion of this document are
intended to serve as a menu that can be used for phased implementation, understanding,
howevetthainstallation gfoupings of units will be required for a cobseatatpon.

The minimum level of initial installation considered necessary to provide sufficient
information for operating the Discovery Center as a visitor and orientation center for the
heritage area is outlined below and in the implementatibthjzogpizom o

This conceptual exhibit design was prepared by Heritage Strategies with consultation and
support from Hadley Exhibits. Heritage Strategies prepared the program and layout for
the plan. Hadley Exhibits provided examples of exhibfuumigsiagd to provide a

context and understanding of the types of units that are being considered in the
conceptual design. These examples are representative of the general appearance,
function, fabricatieshnology, and level of complexity thaesaedied for the costs

outlined. This information is presented in order to be as accurate as possible and as
flexible as possible in the implementation of the project.

3.1 Interpretative Contextd Themes

The history of the grape industry withiont@rd Grape Belt Heritage Area is one of

both local and national significance. It includes the early introduction of grapes to the
shores of Lake Erie by Elijah Fay in the early nineteenth century, the development and
introduction of Concord grapdeeid850s, the early growth of the vineyard industry
within the regiothe impetus to the industry caused by the relo¢atokVelch

Grape Juice CompanyMestfield in 1897 and its rapid groththesrly twentieth
century, and ethep\atiorali Grape-dpefativeWessodatiod,sand

related businesses to national and international prominenceird thddmehtieth

century.

National impagilyed a significant role upon the industry and affected the daily lives of
people. Examplegan@ from changes in transportatmrexperiments in mass
advertisingp economidepressionsy changes in puldttitudes and habits (such as

the introduction of table grapes to the nati@raltdeeimpacts of the temperance
movemerand prohibition)
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The context for the story involves the environmental conditions that make the Lake Erie
shoreline ideal for viticulture and for Concord grapes in particular. The evolving science

and technology of viticulture and the understahdimggrEpes grow, especially

Concords, are central how thendustry and thegricultural landscape evolved

Product s, processing, and markets provide in
culture.

llluminating ti@&rape Belt history aredtogesof a wide variety of individuals, some

quite interesting and colorflihey illustrate the experiences of growers, workers,
entrepreneur s, and other community members w
developmentThe cultural landscapeated by the industry and the communities and

social institutions within it provide tangible fabric for experiencing and understanding the
regionds unique story.

At present, there is no single written contemporary history of the Grape Belt that present

the regiondbs story in a comprehensive and u
existing museums or attractions that do so. The Grape Belt is home to several fine small
museumsExisting museums, however, focus uggapeindustry subjects. These

subjects are of great interest and support the regional story, but they do not set it in

context. The region alscahasmber of excellent historitisle the regional story is

well known by local historians, it is not yet told in a way tzat gigienience. That

is a task open to the Concord Grape Belt Heritage Area and a specific need that the

Di scovery Center must fulfill in the heritag

Four areas of concentration appear most relevant foiopres¢éhéaConcord Grape
Belt Heritage Area storyy hotude:

1. Natural HistoryThe development of the natural features and systems of the Grape
Belt coastline including its geology, landlionate, soils, and ecosystems and how
the lakdront avironment is particularly suitable for grape cultivation.

2. Historical DevelopmelRtom prhistory to the present, how human occupation of the
landhasdeveloped The story includes thesptidement history of the region but

should concentrate mighe establishment of the grape industry and its development

over t he past t wo centuries. The evoluti
communities, and human institutions and experiences related to the grape industry should

be interpreted.

3.Vinewrd Agricultur@he science and technology of growing grapes has changed over
time. The examination of viticulture within the Grape Belt should be examined with a
focus upon agricultural life and practices today.

4. Grape Processing and Prodddtedevelopment and marketing of grape products

has directly influenced the viability of growing grapes. The establishment and
development of grape processing businesses, the technologies and practices involved,
and creating and serving markets is of tooitehisterest and of consequence today.

The relationships between processors and growers has had a strong impact upon the
business of growing grapes over the yeatrs.
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Concord Interpretive Themes

Themes are the central concepts or ideas that eaetsigraiappreciatioof the

Grape Bel't Heritage Area. Every visitor w |
presentation should come away hetiicanderstanding of these themes.

With the preceding context in mind, the following intezpretivbatte been

developed for presentation of Grape Belt interpretive exhibits at the Discovery Center and
throughout the heritage area. Interpretive sites should be selected, stories should be
developed, and content should be written with thesetétemeatitssn mind. Each
interpretive exhibit should contribute to some aspect of the themes. Exhibits that share a
theme should be linked so that the various aspects of a theme are woven into a complete
and comprehensive presentation that is cleasitorthe

Primary Theme

The Concord GrapeBelhhmer i cads Grape Country

The eastern shore of Lake Erie has an environment that is ursusteallyowtbk

cultivation of grapes. Since thaimeittenth century, viticulture has grown and
developedithin the region, with national and international implications. The introduction
of the Concord grape and the evolution of the grape juice industry have been particularly
significant. Today, vineyards, wineries, and grape processing enterprises combine
create an agricultural community of distinctive character.

Secondary Themes

1. Blessed by Nature

Lake Erieds shoreline provides a unique ble
combine the fertile soils, moderate temperatures, and losepgonsingslited to

the cultivation of grapes.

2. A Vineyard Community

The growth and development of vineyard agriculture within the Grape Belt has created a

cultural landscape of distinctive character. |t {krdt closenunity of small towns and

people who know and value t he .lltavasd. The reg
shaped by regional condit@ors personalitiemit greatly influenced by significant

national events.

3. Vineyard Agriculture

The science and technology of widdudtvevolved dramaticaiyer timeand today

we understand more about grapes and how the@upmessive generations have

learned throudtardexperience and experimentatbneyard agricultural practices

havebeen shaped Iynovation, and#ogg 6 s practi ces are adapted t
particular characteristics.

4. The Lips that Touch Wel chsoé

From wine, to table grapes, to juice, to a wide variety of -bdmrdypapducts, the

Concord grape has had lvimgtazste mfoods.l Magkdtiyc e i n t he
and higgolume production have enabled the grape industry to grow from backyard hobby

to international corporate enterprise. Recent understanding of the health benefits of

Concord grapes has added to its continuiragppaélic
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“The lips that |
touch Welch's | |
are all that |
touch mine”

— —_— [
AThe | ips that touch liquor will never touc¢
wehlknown line in dramatic productions pitting evil and innocence
inthe late t&ndearly2& ent ur i es . Wel chés allusion to

in this widely circulated ad combiaedstrong belief in
temperance, popular culture, and sexual allure. (Image from
ChazanofWe | ché6s G Franp €orparatidncte-,Co
operativegage 80.)
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3.2 Conceptual Site Plan Exhibits

A ConceptualSite Plan for Exhibits (Drawing GB has been prepared to show
recommndations fexterior exhibits at the Grape Discovery Teatplan shows a

full range of exhibits that could be implemented on the property as well as additional site
improvements that would beessary to accommodate them. The exhibit
recommendations are described below algmgosititedecommendations for an

initial Phase 1 installation.

The Grape Discovery Ceasateicated at a strategicrate the center of the Concord

Grape BeHeritage Areals closeproximity tihe historic communityestfield and
thebeautifwing/ard landscape that surrounds the site provide an appropriate setting for
welcoming visitors and telling the Grape Belflstolgndscape context assaciat

with the Discovery Center, includimgtdfieursery business across the sta®t,
appealing character aliv@ctlysupports heritage area interpretafiom.Discovery

Cented sehabilitated exterior, pergolas, and new langseapimgan ammriate

face fotheGrape Belferitageévrea initiative.

As discussed in secti@éghove, the roles of the Discovery Center in the initial phases

of heritage area implementation are as a x@gjitonalcenterand arnorientation

centerfor heritagerea interpretation. In its role as a visitors center, the Discovery
Center must provide facilities and information for visitors unfamiliar with the region. As an
orientation center, the Discovery Center must provide an introduction to and context for
inerpretation of the heritage area. Primary hestiatieemes must be introduced,
background must be provided,an overview of major storylines presented. Visitors

must then be enticed and sent out to explore the Grape Belt communities, businesses,
ard landscape to enjoy more detailed apksifie interpretive presentations.

In support of the Discovery Center building uses, the site program as envisioned by the
architects for the projeciudes:

Communicating identity teleesalong Route)?

Safe entry and parking including ADA access;

Pedestrian circulation to the front entrance;

Service entry to the rear of the building;

Outdoor tasting and events on the east terrace overlooking the vineyards; and
Possible outdoor events.

= =4 =8 - -8

Interpretivelthe recommended program for the Discovery Center site has three primary
elements:

I Attract and receive visitors;

1 Provide orientation to the heritage area; and

1 Introduce interpretive thematedeto vineyard agriculture.

In support of these programmag#ds, the five following conceptual site design
elements are recommended:
1 Installation of a freestanding Discovery Center sigatal@dgrRivont of the
building.
1 An ntroductory outdawientatioexhibit on the Concord Grape Belt Heritage
Area cposistent with recommendations of the heritage area management plan.
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Ths outdooorientatioaxhibitvil provide information on the heritage area as a
whole, its purpose, structure, themes, and visitor opportunities. The exhibit will
be available to \asit at times when the Discovery Center is closed and for
visitors who do not wish to go thsitheiilding

9 Landscape exhibits on vineyard agricultural themes and content in the southwest
portion of the site. Exhibilincludea demonstration vindyaith different
grape varieties, vineyard farm equippreaessing shed, avaysides

1 An open area that can accommodate small evestaithwiest portion of the
site.

1 Landscape artwork themed to the Grapejdent to the outdoor terrace in
the east side of the buildifige artworghould continue themes and subjects
introduced in the Tasting/Sampling Space.

Below is a detailed portion of the conceptual stitewptanthe area along Route 20.
It includes the driveway entrance, pagsingrad pedestrian entrance to the bigilding.
includes the followiegommended improvements.

1. Discovery Center SigA: freestanding Grape Discovery Center sign is shown in the
lawn arein front of the building entrance. The sign shouldfaetar ghith the
architectural design of the building and visible to traffic from both directions. The sign is
needed to clearly identify the entrance drive location. It should comply with municipal
signage requirements.
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Corteptual Slte Plan along Route 20

2. Bus Entrancand Parking During the conceptdasign process for the building
renovation, R.W, Lawson Architects proposed that a separate bus entrance for the project
be constructed at the west end of the sibsvtbusies to enter, pankd unload
passengsiand then exit the main driveway entrance in a single one way loop. However,
this second entrance was not included in the construction documents for the project due
to cost and the need to obtain a secemcgpermit.

During the discussion of initial design concepts for the exhibits, the same proposal was
made by Heritage Strategiesis shown in the conceptual site plan for the exhibits.

This second entrance is required for the safe and efileigon cif buses on the

property; buses cannot use the property without it. It should be included in a future phase
of site construction.

The conceptual site plan shows the new bus entrance at the west end of the existing
parking area. Buses would Bate and pull forward to a parking area identified on the
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plan. Passengers would then unload from the bus onto a gravel walk and proceed toward
the entrance to the building. Once passerg#ark, the buses can pull forward and

exit through the mdriveway without having to back up or turn around. Construction of
the new bus entrance will require:

Permitting for a new curb cut and driveway;

Additional paving at the end of the existing parking area;

A gravel walkway along the bus parking area; and

Either a curb along the walk separating it from the asphalt paving or a series of
bollards to identify the paving/walkway transition and protect pedestrians.

oW

3. Gravel Courtyard and Orientation Pavikdrthe corner of the two site driveways,
west ofthe building entrance, are a gravel courtyard and orientatio fgavilion.
orientation pavilion is an essential, priority element of the plan intended to provide visitors
with information about the heritage lareeludes a series of outdoor exthddits
would be similar to those proposed for Gateways and Orientation Pullovers in the heritage
area management plan. The orientation pavilion will provide visitor information without
having to enter the Discovery Center, which will be especialfpririp@sawhen
the Discovery Center is not open. The gravel courtyard extends around and within the
pavilion and provides a place for visitors to gather. This area includes:
A. Apaved gravel aramnsistent with ADA accessibility requirements;
B. Curbing oa set obollardsaround the edge to mark the transition between
drivewapaving and gratef the protection of pedestrians;
C. A 24 x 36 foot opamoden trellissimilar to the trellis constructed at the
Discovery Center entrance and terrace;
D. Onetriangubr (threesided) post and panelpright exhibitunit meeting
National Park Service standards. This triangular unit will be located at the center
of the pavilionThe unit will have three 35 x 48 inch prareds will face
the parking area and pres¢rtductory information on the heritage area as a
whole.Panel 2will present information on touring routes and atfPactsbns.
3will present information on communities and services.
E. Two pairs of upright post and panel exhibit uniégting NatidnBRark
Service standards located at the west end of the pavilibmo Uesevill
provide interpretive information on the heritage area, introducing its primary
themes and stories and linking to stories told at otRemsigesvill be
readable dmoth sides of each unit, providing eight 36 x 48 inch panel surfaces
total.
F. Twowooden bencheanchored to the groahthe east end of the pavilion.

Two xamples of Single Upright Post and Panel Exhibit Units.
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Conceptu&ite Plan Showing Outdoor Exhibit Area

4. Demonstration Vineyarth the open a®f the site to the west of the building,
installativ of a demonstration vineyamtogosed. This vineyard should appear

identical to the vineyard that adjointethe thie south and east of the buildieg.

purpose of the vineyard is to allow visitors to walk among the grape vines and see the
vines, grapes, and supporting structures firstdedactiodf grapes might be grown

for comparison. The vineydrdlso allow for demonstration programs on viticulture
practices and technologiestallation of the demonstration vineyard should be a priority
element following installation of the orientation pavilion.

5. Airline Beacon TowerThe existing aidiftbeacon tower on the site should be
preserved, repaired, painted, and interpreted. It is an authentic artifact of the historic
agricultural landscapehe open area around the tower can be used as a location for
outdoor events.

6. Vineyard EquipmentA variety of vintage and contemporary vineyard tractors,
sprayers, harvesters, and other equipment will be displayed in the open lawn area south
of the bus parking ar&€mall 18 x 24 inch low profile interpretive wayside units meeting
National Park Seevistandards are located in front of each piece of equipment
describing it and its use. In the first phase of site implementation this display of
equipment could simply be a representative example of obsolete equipment that growers
donate or lend. Lawgecific items of equipment should be selected to interpret the
evolution of vineyard technology and practices.
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7. Processing Sheds small shed is shown south of the orientation pavilion which would
serve as a location of interior eximbitstoriwvays of processim@gpes. The shed is

30 x 40 feet in size and would be similar to outbuildings at existing vineyards. The front of
the shed, facing north, would have a large sliding door that can be opened during the day
and locked at night. Insitebwia range of sglfided exhibits. Demonstration and

handson programs may also be conducted here. A 15 x 25 foot gravel area is located in
front of the shed to provide a gathering area for visitors and small events.

Gable roafood sided she®0 x 40 feet in plan with sliding wood door;

Gravel ared5 x 25 feet in area;

Wooden bencanchored to the ground,;

Interior grape processing tablgi$acts, and equipmentith selfuided

labeling and interpretation

oW

Example of a Low Profile Wayside Exhibit

8. Exterior Wayside ExhibitsA series of exterior wayside exhibits are proposed
interpreting vineyard agriculture. A gravel walkway is shown extending south from the
orientation pavilion connecting tootlesging shed. At thepoidt of the walkais

intersection with a second walkway extending to the west. The intersection has two picnic
tables that can be used by visitors and can also be used for programming activities. Four
24 x 36 indow prlle wayside exhibits are shown, two at the intersection and two along

the south side of the walkwdayside 1, facing the equipmestmouldinterpret

changing technologiefs vineyard agricultuvgaysides 2, 3, and 4#acing the
demonstration vineyagidquld focus upon (1) the sdalstion, organization, and

grape varieties (produce) of vineyards withitiré@&ape Belt, (2pW a single

vineyards organized, and (3) growers, workers, and families

Also in this area, two 12 x 12 foot opengawdishown. Each of these paislions

intended to house a pair of upright post and panel Rahddgsl and @ould

interpret how grapes grow andPaaas8 tended by
and 4would interpret the scienegéiotiltce including insects and pathogens.

HERITAGE STRATEGIES, LLC T 109.



GRAPE DISCOVERY CENTER EXHIBIT DESIGN

The entirexterioexhibit presentatisould includbe following elements

Gravel walkway

Two woodgricnic tables

Four24 x 36 low profifaysides;

Onewooden benchnchored to the ground,;

Two 12 x 12 foot opeod pavilionsvith peaked shingle roofs;

Two pairs of post and panel exhibit yrtite panel(four sides) for each
unit. Each of the panels will be 36 x 48 in size.

nmoowz

9. Landscape Artn the lawn adjacent to the Terrace on the east side ofetlye Discov
Center it is proposed to install two large pieces of landscape art themed on the Grape
Belt. The artwork would be viewed from the Tasting Room inside the building and would
also be enjoyed from the Terrace, especially during events. The gripe vines i
vineyard on the property adjacent to the Discovery Center property provide a backdrop for
the artwork and for the setting of the Terrace and are an important part of the
presentation.
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3.2 Conceptual Exhibit Plan for the Discovery Center

Phase lanstruction of the Grape Discovery Center includes three primary spaces, the
Gift Shopdjft/Products Spaceasting Room, and Display Space. These three spaces

will serve the visitor center and orientation center functions required for initial
implemeation of the heritage area. Th8he{and Tasting Room are necessary for

the opening and operation of the building. Implementation of the Display Space could be
phased in later.

In its current role primarily as a visitor/orientation cenpectédsheat visitors will

spend a limited amount of time within the Discovery Center, and that the primary role of
the building and its exhibits will be to orient visitors and encourage them to go out into the
heritage area and visit its wineries, vitoeyardnuseums, communities, landscapes,

and other attractions. In later phases the Discovery Centersvélh setweational

facilityand be a destinatiolandof itself Classrooms, meeting rooms, progtam

spaces such as workshops andnsiadm more elaborate exkiblitbe constructed

in remaining space within the bpilding

The conceptual design elements for the three current spaces include not only exhibits but
also buiin furnishings that were envisioned by the architeciadudeatbin the

Phase 1 construction documents. These furnishings, such as a reception desk and

display shelving, are required for initial operation of the building. These elements are

described below.

1.Gift Shop

The GifBhops the lobby of thisévery Center dndctionasan information center,
gift shopandorientatioaxhibit spader the heritage aréghe program for the space
includes:

Reception and orientation of visitors;

Introduction to tbencept dferitage area;

Information atisitor services and attractions in the heritage area;
Visitor circulation;

Display and sale of gifts and grape products;

Place for older visitors to sit and rest.
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Plan of the G8hop

With this visitaientatiorcerter role in minthe desigelementsvithinthe GifShop
include:

A.

Reception and information counter one or two staff members with eounter

space, displays, cash register, phone/computer/fax space, workspace, and storage
Initially, this element weasigned to be located in the corner to the immediate right

of the entrance. During initial design of the exhibits, however, it was decided to
locate the reception counter in the center of the space beneath the central oval in the
ceiling.

Representae Appearance of the Reception OsiHddiey Exhibits
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The reception countell be 42 inches high, 24 inches wide, and 40 feet long
(centerline of countertop) in an oval shape reflecting the oval soffit in the ceiling. A
30inch wide countertop gétiebe provided on the south side of the oval, and a 5

foot long work station withiaoMvide high counter on the outside andci 24

wide low counter on the inside. An atgltinohwide lower counter area will be
provided for the cash tegis

The reception counter will be constructed of pressed wood panels with a wood
laminate finish and plastic laminate countertop. The interior will have a combination
of open shelving and cabinets below the countertop. A single vertical element will
cannect the counter to the ceiling to provide a place through which to run an electrical
line from an existing junction box to the counter to piovisevieuifor the cash

register and work space computer.

. A threedimensional grape logaill be locadeon the ceiling above the reception
desk. The grape logo will me&dtire8 ft x 8 inches thick and will be carved from
dense celled polystyrene mmodking material with a haaidhted finish coating.
The grape logo will be lit by the concelidgadingp in the oval soffit of the ceiling.

. A heritage area orientation exhibitocateth the southwestmer of the room,

to the immediate right of the entrance vedtlimilpurpose of this exhibit is to
introduce the heritage area to viditavél be similar to and complementary with
but different from the outdoor orientation exhibit located near the parking area.

As shown on tmnceptual Exhibit Plan, the interior orientation exhibit is comprised
of 6 individual panefSee the discuea of the Display Space below for further
descriptions of the upright and eenbdbit panels.

1 Panel I5x 8 ft) is anpright exhibit pamt&nded to introduce the orientation
exhibit. The panel would have a-gmetwlenlargement of a historic
photograph of a vineyard scene with the name of the heritage area and
introductoigformation.

1 Panel 25 x 8 ft) is anpright exhibit paméth the map of the heritage area
showing touring routes and attractions.

1 Panel 35 x 8 ft) is eonsa exhildipanel Set on a diagonal to the corner of
the space, the comsathibit panel will have a sajbt sloped setback with
interpretive content and would be appropriate for interactive components if they
are desired. Panel 3 will introduce the fopalpopics of the heritage area
Natural History, Historical Development, Vineyard Agriculture, and Grape
Processing and Products.

1 Panel 46 x 8 ft) is ampright exhibit papet e sent i ng the heritage :
trail. The map of the wine trail b®sldown with small, surrounding exhibits
on the specific wineries.

1 Panel 55 x 8 ft) is aons@ exhibit pandbcusing in detail on Grape
Processing and Products would provide interpretive content on the grape
cooperatives and the processing miesplaat use their grapes. This exhibit
wil| set the context tbe more detailed exhibit panels described in item D
below

1 Panel §3 x 8 ft) is arpright exhibit pacehtinuing the presentation of Grape
Processing and Products.
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D. Alarge heritageraalandscape mafs labeled as exhibit 7 on the Conceptual
Exhibit Plan and is located on the east wall directly behind the reception counter.
The wall area for the map is 9 feetyhighféet wide. The landsozgye would
be approximately 10 feej ford 3 feet wide showinghibeeline ar@rape Bel
set on a diagonal with n¢atid Lake Eria} the top.It is proposed that the
landscape map be a detailed color aerial photograph of the region mounted on clear
plastic. The map could be intaeradtirough backlightimgghlighting different
types of vineyards, heritage area character areas, soil types, and other features
Around the map, the topic of Natural History would be interpreted with graphic
diagrams and text.

E. Exhibit mnels 8 thougti4are located along the east, north, and west walls of the
GiftShopbeneath existing windows and between shelgyngrdisgihese are
angled, horizontal interpretive panels 14 inches wide and as long as the space
between the shelving units. oppeftthe angled panels are set at the window sill.
Reading horizontally, they will interpret the grape co@perasgesiated
processing companies whose psodue displayed on the freestanding and
shelving displapits.

F. Freestandingidplayunits aremarked a@dthroughédon the Conceptual Exhibit
Plan. Display un@@andddmeasure 4 ft x 5 ft x 42 inches high. Displ@ag units
@ 6and@bmeasure 4 ft x 7 ft x 42 inches Tilghfreestanding display units will be
fabricatedf @ressed wood panels with wood veneers with display shelves on two or
four sides as well @3 top. Storage cabinets are located beétamples of
possible digns are shown below.

Representative Freestanding Displaypénf Hadley Exhibits
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Representative Freestanding Display UnitTiipdl8y Exhibits

. Shelving display unisr e mar ked o6f &6 through 616 on thi
Shelving display units are locapetiateter walietveen existing windovihe

display units have shelving above with storage cabineBothetbe.shelving

display units and freestanding display units will feature products made from the

grapes growmithn the regionCrafts, artwork, clothing, éner agtems from the

Grape BIt will also be displayed and sold.

Representative Shelving Display Hadley Exhibits

HERITAGE STRATEGIES, LLC 1 25.



GRAPE DISCOVERY CENTER EXHIBIT DESIGN

H. Visitor services displag shown as exhibit 15 on the Conceptual Exhibit Plan. This
unit is 10 feet wide by 5 feet high and has brochure racks at its upper portion and
storage cabindts brochurdmlow. The visitor services displde constructed
of the same wood veneer materials as the reception desk and freestanding and
shelving display unit&bove the units will be a-m@linted graphic exhibit
featuring regional dining and lodging establishments.

I. Visitor Seatings showin front of the visitor services display and orientation exhibit.
Two individual roundihat diameter, cushioned benches are envisioned.

2.Tasting Room

The Tastingoonwill feature grape products inclyrdipg juice, jams and jebitr
grapebased foodmdselected wines available for visitors to saimpleastingsnd
other smadicale eventmay be held in this spacd the adjacent outdoor teaace
occasion.Sample productexcepting winesjll beavailable for purchasehe Gi
Shop
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As planned by R.W. Larson Architects, the prdggaraganBoonwill require:

A. Atasting bais a location where grape foods can be provided to visitors both free for
tasting and farfee as refreshmenitswill be staffed by one or two people. It will
require:

1 Bar andauntetiop (40 Ifx 2 ft x 42 inches hjghjth cabineind shelving
storagdeneath. The bar wilkhmilar in appearance and construction as the
reception counie the Gift Shop;

Double aluminum sink in the countertgpace

Small undeounter refrigerator;

=a =4
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I Small undeounter dishwasher;
1 Walimounted shelvingdtaisses/storage (18 If x 2 ft x 1 ft)
9 Four bar stools.

Freestading seating with small tables
T Seven 3t diameter tables;
1 28 matching chairs.

. Outdoor seating on the terrace;
9 Four 3t diameter outdoor tables (could match interior tables);
1 12 matching chairs.

. Walmounted displays of grape company graphics, including basket labels; wine,
juice ad jelly labels; and advertisem&hescolor displays would be reproduction
graphic panels of varying sizes.

Grape Basket Labels
From: Images of America, Brocton and Portland
Edward T. Kurtz, Sr., Arcadia Publishing, 32)7 (
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